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Olle Eksell och Johan Andersson

Johan Andersson, designer fran Stockholm, slidpper en unik serie produkter
med motiv av sin viin och mentor — den framlidne designikonen Olle Eksell.

Samtidigt lanseras www.olleeksell.se, diir alla som élskar god design och
reklamhistoria kan forkovra sig i en av dess storsta innovatorer. Forutom
shoppen med specialframtagna brickor, viiskor och art prints med Olles
klassiska motiv, ir det en kirleksfull hyllning till mannen bakom den numera
klassiska Mazetti-6gonen som in idag pryder alla Ogonkakaofsrpackningar.

”Under &ren vi kiinde varandra pratade vi ofta om att ta fram en produktserie
under hans namn”, séiger Johan Andersson, som drivit projektet fran idé till
verklighet. "Men Olle gick alltid sin egen viig och viigrade att siilja sig, s
det hir dr en smakfull kollektion utvalda produkter i hans #ra, framtagna
tillsammans med familjen Eksell. Av Eksell, frén Eksell.

Men produkterna ir bara en liten del av olleeksell.se. Lika mycket tid har
lagts ned p4 att ta fram information om Olle och hans idéer och ideal. Sidan
har byggts upp pa bade svenska och engelska. Hér finns bilder, filmer, texter
och mycket annat. Aven en dokumentiirfilm diir Ruthel Eksell beriittar om
sitt och Olles spénnande liv.

“Fokus &r att fortsitta sprida missionen om Olle Eksell och det han trodde
p&”, forklarar Johan. ”For mig var mitet med Olle livsomvilvande upplevelse,
och dven om jag onskar att fler far ta del av hans idéer om goddesign och
ekonomi, sd dr det mer én ndgot annat en hyllning till en vin.”

FAKTA JOHAN ANDERSSON
Johan Andersson, designer och producent av kollektionen med utvalda
produkter i Olle Eksells namn, tillsammans med familjen Eksell.

Johan Anderson, flyttade till Stockholm 2001 for att studera reklam pé
Bergh’s School of Communication. I samband med flytten sokte han upp
Olle och Ruthel Eksell och inledde en viinskap som skulle foriindra hans liv.

Olle blev Johans mentor, viin och storsta inspirationskélla, bade professionellt och
som ménniska. De var néira viinner, dnda fram till Olle Eksells bortgdng 2007.

Johan driver design- och reklambyrén Cake Industry, som ligger bakom den
utvalda kollektionen av Olle Eksell tillsammans med familjen Eksell. Samt
den officiella hemsidan www.olleeksell.se

MER INFORMATION
www.olleeksell.se
www.cakeindustry.se

Olle Eksell and Johan Andersson

Johan Andersson, designer from Stockholm, release a unique series of products
with designs of his friend and mentor - the design icon Olle Eksell.

At the same time www.olleeksell.se are up and running, where all who love good
design and advertising history can find information about one of its greatest in-
novators. The shop has specially designed trays, bags and art prints with Olle’s
classic design, it is a tribute to the man behind the now classic Ogon Cacao-eyes.

“Over the years, we talked often about developing a small product line under his
name,” said Johan Andersson, who run the project from start to reality. “But Olle
always went his own way and refused to do a sellout, so this is a tasteful collection
of selected products in his honor, developed with the family Eksell.

The products are just a small part of olleeksell.se. As much time has been de-
voted to providing information about Olle and his ideas and ideals. The page has
been built up in both Swedish and English. Here you can find pictures, movies,
lyrics and much more. Even a documentary where Ruthel Eksell talks about his
and Olle’s exciting life.

“The focus is to continue to spread the mission of Olle Eksell and his beliefs,”
explains Johan Andersson. “For me, meeting with Olle was a life-changing
experience. | want people to get to know Olle and his ideas about design and
economy, it’s more than anything, a tribute to a friend.”

Johan Andersson, designer and producer of the collection of selected products

in Olle Eksells name, together with the family Eksell. From Eksell, by Eksell.

John Andersson, moved to Stockholm in 2001 from Vinersborg in Sweden to
study advertising at Bergh’s School of Communication. Soon after the move, he

began a friendship with Olle Eksell and Ruthel Eksell that would change his life.

Olle became Johan’s mentor, friend and biggest inspiration, both professionally
and as a person. They were close friends, until Olle Eksells death 2007. Johans
design and advertising agency Cake Industry, which is behind the successful collection
of Olle Eksell together with the family Eksell.

MORE INFORMATION
www.olleeksell.se
www.cakeindustry.se
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OlleEksell.se
Om Olle

Olle Eksell (1918-2007)

| __ FRAN AL TILL L.A | Olle Eksell foddes 1918 i Al Kop-
by SO R TR = ' " o 5 parbergs lidn. Redan som 14 aring bestiimde sig Olle {or att bli

e ' - 3 i reklamtecknare. Han utbildade sig under krigsaren till tecknare
e gt < -

och grafisk formgivare for professor Hugo Steiner-Prag i Stock-
holm 1939-41. Olle Eksell arbetade pa annonsbyrén Ervaco i
Sverige, det var dér han triffade sin blivande fru och livskamrat
Ruthel Eksell. Hon var p4 visit och Olle blev blixtkér. 1946

tog det nygifta paret baten Drottningholm 6ver till USA for att
studera vid The Art Center College of Design i Los Angeles.
Det var aret efter kriget, niir grinserna precis hade 8ppnats
upp. Efter att ha varit isolerade i sex &r var de sugna pé att se

virlden.

PAUL RAND | I USA kom Olle i kontakt med jimnériga
formgivare som Paul Rand och Alvin Lustig samt den nigot
ildre Lester Beall. Framforallt Paul Rand blev en nira viin,
en vinskap som varade livet ut. Man besokte varandra,

brevvixlade och bollade jobb mellan sig.

OGON CACAO | 1956 — Olle Eksell var kreatsren som var
fore sin tid, som nér han for Mazetti skapade Sveriges forsta
designprogram med de berémda 6gonen. Paret Eksell bodde i
ldgenheten pa Girdet i 40ar. Hér finns ocksé den lilla studio pé
fem kvadratmeter diir Olle har skapat nigra av Sveriges mest
kénda designprogram som Mazetti och Nessim. Olle ténkte ut
allt innan han satte sig for att rita. Mycket koncentretat alltid 1
pyjamasbyxor och tshirt.

DESIGN = EKONOMI | Olle Eksell var inte bara formgiva-
ren som verkligen kunde skriva, han var ocksé en stor visionér.
Som i boken Design = Ekonomi frén 1964 dér han klarsynt
forklarar hur design och ekonomi hénger samman. God design
dr inte bara estetik — det dr ocksé god ekonomi. God design ir

inte bara kul — det r blodigt allvar.

HEDERSPROFESSUR | Olle Eksell deltog i interna-
tionella utstéllningar bland annat pd Museum of Modern Art

i New York, Louvren i Paris och Biennalen i Venedig. Han

satt 1 vérldsjuryn for typografi — International Center for the
Typographic Arts i New York. Hér hemma valdes han 1985 in i
reklamviirldens Platinaakademi. 2001 &drades han av regeringen

med en hedersprofessur.

SLUTNA OGON | Olle Eksells karriiir saknar motstycke i

svensk reklamhistoria. Hans illustrationer pendlar mellan det

galna, fantasifulla direkta och det geometrisk abstrakta. Olle
Eksell var kreatoren som élskade sitt yrke och aldrig kunde

Olle Eksell

sluta skapa. Han var verksam #nda fram till sin dod.

© BRUNO EHRS
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About Olle

Olle Eksell (1918-2007)

FROM AL TO L.A | Olle Eksell was born in 1918 in Al In
the Kopparberg region of Sweden. Already as a 14 year old, Olle
decided to be an advertising illustrator. He was educated under war-
time as an illustrator and graphic artist for Professor Hugo Steiner-
Prag in Stockholm from 1939-41. Olle Eskell worked for an adver-
tising agency called Ervaco in Sweden. It was there that he met his
soon to be wife and life companion, Ruthel Eksell. She was in Stock-
holm on a visit and Olle fell quickly in love. In 1946, the newly mar-
ried couple took the boat (Drottningholm) over to USA to study at The
Art Centre College of Design in Los Angeles. It was the year after the
war when the boundaries had just opened up again. After the isolation
of the 2nd world war, they were keen to see the world.

PAUL RAND | In US, Olle came into contact with Paul Rand,

a graphic artist (who was the same age as Olle) and Alvin Lustig
and Lester Beall (who was slightly older). Olle and Paul became
close friends and it was a friendship that lasted their lifetimes. They

visited each other, developed and bounced ideas off each other.

OGON CACAO | 1956 — Olle Eksell was the creator before

his time when he created the famous eyes as part of Sweden’s first
design program for Mazetti. The Eksell couple lived in a flat at
Giirdet for 40 years. Here, Olle created a small 5 square metre
studio where he created Sweden’s well-known design program for
Mazetti and Nessim. Olle had thought out everything before he drew
anything. He was always focused, and wearing pyjama bottoms and
t-shirt when he worked.

DESIGN = ECONOMY | Olle Eksell was not only a graphic
artist that could really write, he was also a big visionary. In the book,
design = economy (1964), he clearly explained how design and
economy go together. Good design is not only aesthetic — it’s also

good economy. Good design is not just cool — it’s bloody serious!

HONOURS PROFESSOR | Olle Eksell took part in the inter-
national exhibitions amongst other things at the Museum of Modern
Art in New York, The Louvre in Paris and Biennalen in Venice.

He sat on the world jury of typography — International Centre for the
Typographic Arts in New York. Here, at home, he was nominated

in 1985 in the advertising world’s Platinaakademi. In 2001, he was
honoured by the government as an honours Professor.

CLOSED EYES | Olle Eksell’s career has not been paralleled in
Swedish advertising history. His illustrations swing between crazy,
fantasy and abstract geometry. Olle Eskell was the creator who loved
his work and never could stop creating. He was working right up
until his death in 2007.

Makade

Olle Eksell

+11 april 2007
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Targeting is crass:

Consumption = selling

Good design is also crass.

lts purpose is to sell.

To sell by leading.

To lead the product from the producer
to the consumer,

and the consumer to the product,
directly and not in a roundabout way,
clearly and distinctly,

Sell by simplifying.

Simplify management,

distribution, advertising, selection.
Good design isn't just aesthetics

-i's also economy.

Good design isn't just fun

-i's deadly serious
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Cake industry

REKLAM & DESIGN

www.cakeindustry.se e johan(dcakeindustry.se
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